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Abstract

The purpose of this study was to increase the value of unused vinyl banner. Data
were collected from the sample used in the study is divided into 2 groups1) Stores that
sell bags in the area of Hat Yai, a total of 16 stores 2) Undergraduate student 400
peoples by collecting data from student groups in Hat Yai district. Studied at Hat Yai
University and Prince of Songkla University Hat Yai Campus.The Mix Method Research,
the Qualitative Method is designed by collected data from using Five Force Theory the
semi-structural interview design consists of 1) Analysis of the industrial environment in
the industry. 2) The entrance of new competitors 3) Bargaining power of raw materials
suppliers 4) Bargaining power of customers 5) The threat from substitution products and
the Quantitative Method consists to collect data from the consumer purchase
questionnaire to use as a guideline in designing vinyl bag prototype. The results showed
that most of the samples are undergraduate female, aged 21. The average income of
fewer than 10,000 baht per month is like vinyl-tote bags in the rectangle shape is 12
inches wide and 14 inches long. The handle strap is 18 inches. Price satisfaction is 129
baht. The most preferred channel for consumers to buy bags is online. Instagram/
Facebook/Line.
Keywords: TheValue Added, Waste Material, The Buying of Bag, Vinyl Bag
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